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New Media and Politics

1993 White House website
1994 First campaign website for Senator 
Diane Feinstein 
2004 Zip-code targeting, meet-ups, fact-
checks
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277 Million Display Ads in 2007

Romney - 37 %
McCain- 34 %
Obama- 27 %
Clinton -1%

(Kaye, 2007)
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2008 Political Engagement

59% had some campaign activity online
39% used the internet for "unfiltered" campaign 
materials
39% have watched online political videos
22% say that they would not be as involved in 
the campaign if not for the internet. 
(Smith 2008,Smith & Rainie, 2008)   
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Spending for Online Ads 2008

Obama  $16 million 
McCain  $3.6 million
Most online ads were targeted
(Kaye, 2009)
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http://www.barackobama.com/

http://www.barackobama.com/
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Voter Engagement with Obama

10 million emails collected 
744.9 million dollars in fundraising 
1,792 Obama-related videos uploaded 
since November 2006, about 4 
uploads/day  (Jeremiah Owyang, 2008)

8.5 million visitors to Obama’s website 
(comScore, November 20, 2008)
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http://www.johnmccain.com/

http://www.johnmccain.com/


Gloria Boone  2009  Political Engagement



Gloria Boone  2009  Political Engagement

McCain Online Advertising ROI

The McCain campaign had a return of about $3-$4 in 
donations for every dollar they spend on search, 
according to Eric Frenchman (http://www.connelldonatelli.com/).

$346.6 million in fundraising in entire campaign
Sarah Palin increased fundraising

http://www.connelldonatelli.com/
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McCain 2008

New website in Summer 08
More interactive
More local party operations
GOP gets out the vote 
3.8 million visitors to McCain website (comScore, 
November 20, 2008)
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Voter Engagement

69,456,897 votes (52.9%) and 365 
electoral votes for Obama
59,934,814  votes (45.7%) and 173 
electoral votes for McCain
63% of voters actually voted- the highest 
turnout since 1960
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