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Brands

Branding InfoAcrs.com © 2007 Gloria Boone

•Name
•Design
•Symbol
•Image
•Personality
•What Matters to people



Personal Experiences

• Associations
embed the brand 
in relevant 
personal 
experiences

• Emotional 
Engagement

• What matters to 
people
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Brand Loyalty

1. Habit = keep your 
current customers

2. Involvement leads to 
commitment

3. Sliding (level of use) 
verses retention

4. Brand Strength = 
Share of Wallet
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Sci-Fi Channel Audience 
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Males - 67.1%

Females- 32.9 %

18-34 years - 29.4%

35-64 years -60.6%

(MRI Cable Data, Fall 2007) 



Positioning
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Perception in the mind of the 
consumer about how the brand 
compares to other brands.



Branding Fandom

Branding InfoAcrs.com © 2007 Gloria Boone

Author & Artists
Movies
TV
Stars
Buzz & Controversy
The Fans
Prizes & Awards
Activities
Dealers
Events & Place



Authors/Artists
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• Top 10 

• Science Fiction Hall of Fame

• Current Best Sellers

• New Prospects



TV
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Tin Man 
averaged
3.6 household 
rating
or 3.4 million 
homes
5.3 million total 
viewers. 



TV
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Movies
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1.Top Movies
2. Current Hits
3. DVD sales
4. Future Releases



Stars

• Current

• Memory of Past 
Stars

• Q rating
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Social Media Release
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Buzz & Controversy

• Blogs -

• Tags - Digg
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The Fans

• Friends

• Meet new people

• Fans social hours

• UGC websites
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Prizes & Awards

• The Hugo Award 

• Nebula Award

• People’s Choice

• Prizes for Fans

• Group Prizes
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Activities
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• Games

• Role Play

• Workshops

• Discussions

• Parties

• Music 

• Dance

• Food

• Art 



Dealers
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• Unique
• Comprehensive
• Targeted



Events & Place
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• Yokohama

• London

• Memphis

• Seattle

• Dallas



Brand Success
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• List of Brand Attributes & 
Associations

• Emotional Engagement

• Brand Paragraph

• Brand Tagline


